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CATEGORIES DIRECTORY INTERIORS INDEX LEADERS IN LUXURY + DESIGN PRODUCT LINES ABOUT US

EXCLUSIVEECOMMUNITY SERVING HIGH NET WORTH FAMILIES AND THEIR INFLUENCERS
WITH THE WORLD'S FINEST PRODUCTS AND SERVICES FOR THEIR HOMES.

COMMITTED TO REMAIN THE MOST EXCLUSIVE ORGANIZATION IN LUXURY HOME

Our values, discipline and differentiation:

1. kimited membershlp in each category —
2. Exclusively for brands that séf/&high net worthsfamikies and-their-influencers. == &4

3. Execyte classic luxury marketing strategies where your brand is-superlative; not comparative.
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Our internal mission is to create aggressive, affordable and targeted marketing programs leveraging classic luxury marketing strategies
across all media to drive qualified leads and clients to you.

The Home Trust is by invitation only and exclusively for firms that fit our criteria.

“Leads from The Home Trust are far beyond Bny other source. And their

network of members is a tremendous resource for a memberand high net
worth individuals alike.” 3

- Doug Theil, Steinway & SonE

= hé;g;poth_ing but aw;aéame things to say about Chris and the Home-Trust.

/»%rganizat'ion gives.me the opportunity to collaborate with'smart, like-
mlnded busmess owners on branding initiatives and strategies for my

“It's the industry digital design center. We receive qualified leads/visitors to our

site every day. Although we have six showrooms in design centers; the
collaborations help us further expand our brand presence affordably.”

Krista Eliason, Carlisle Wide Plank Floors & Rugs

“l wanted to take a moment to recommend €hris Ramey and The Home Trust,
as the best high-end collaborative marketing pooll've come across in my 30
years in business.
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Exclusively for brands that market to the affluent and their influencers

Criteria for membership in The Home Trust International:

Integrity and reputation
Industry or category leader
Desire to explore innovative marketing to drive revenue and profit

Culture of excellence in product, service, merchandising,
marketing and management

Distinct products or services within the design/home industry

Already serving high net worth families as a tastemaker, artisan or
trusted advisor

THE HOME TRUST
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“Brands are judged by the brands with whom they associate.”

Luxury Daily

THE HOME TRUST
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The Home Trust International is the digital design center, platform and niche
marketing firm for brands that serve high net worth clients and their influencers.

The Home Trust was born in the vein of
Leading Hotels of the World, Luxury Portfolio and Virtuoso.
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@\!] RTUOSO Search X

Travel Advisors Destinations Hotels Cruises Tours About Virtuoso Create An Account | Sign in =

.

Worry-Free; Expert Planning

U férgeﬂab!e Luxury Experiences

How Virtuoso Works

THE HOME TRUST

Arbiters of Refined Taste




@V] RTUOSO Search Q

Travel Advisors Destinations Hotels Cruises Tours About Virtuoso Create An Account | Sign in = I

S LUXURY PORT/OLIO

Luxury Homes and Lucury Real Estate I N T E R N A T l o N A I.'h

I ]

A STAND OUT ESTATE IN PORTUGAL € 11,500,000 seer »
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Our external and collective mission to serve high net worth families and their
influencers by presenting the world’s finest products and services for their homes.

Our internal mission is to provide innovative marketing programs, strategies and
tactics to help our members increase revenue.
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THE HOME TRUST™ E

HOME CATEGORIES DIRECTORY INTERIORS INDEX LEADERS IN LUXURY + DESIGN PRODUCT LINES ABOUT Us
Arbiters of Refined Tasie

Robust digital
design center
and platform
referring high net
worth families
and their
influencers to
Home Trust
International
members
every day

The Home Trust International™ is the prestigious network of the world’s finest brand resources for your homes.

We will simplify your search for extraordinary design services and products. The The difference is:
) e : :

rIjliome Trust International™ is your trusted guide for all things related to your . Global sourcing

Omes. « Highest industry standards
we've carefully chosen our brands to help you through the noise often associated + Commitment to serve cliems'
with homes. From interior and exterior design to large pieces of fine art or furniture, » Breadth and depth of expertise
to the smallest handmade object or detail, and real estate professionals, The Home » Managing every detail on a granular level
Trust International promises you the very best for your home. + Talent, passion & professionalism without drama or surprises

Home Trust International brands are refined tastemakers, artisans and trusted
advisors who source the world. Each Home Trust brand embraces their
responsibility to serve you at a level consistent with the finest luxury brands. we’ll
make buying, building, renovating and shopping for your home effortless.

On these pages you will find extraordinarily talented, highly respected individuals and luxury brands with the highest standards and integrity. Each
of us look forward to serving you.



Primer to a successful relationship
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Primer to a successful relationship

1. Submit application
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Primer to a successful relationsh

1. Submit application

THE HOME TRUST"
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Artisan Group Member Application
2018

The Home Trust International serves high net worth families by presenting the world's finest
products and services for their homes. Members know The Home Trust as a robust technology
platform, referral network and marketing collaborative in design and luxury home categories. The
result is members expand their brand presence, brand awareness, leads, sales and profitability.

This membership is sponsored by Artisan Group and there is no annual retainer for Artisan
Group members. Please complete and return to Chris Ramey cpri@thehometrust.com.

You'll receive:
= Artisan Group Personalized Portfolio Page

* Leader in Luxury + Design

= Alignment with the finest brands in design/luxury home

* Robust website with numerous links back to your website

* Innovative local, regional and global classic luxury marketing strategies and programs
The most exclusive platform in luxury home.

Company

Address

Telephone Cell

Website

Executive & email

Executive & email

Executive & email

Relevant social media addresses

Marketing contact

Please also send or make plans to send:
* Logoin jpg or png format
= Company description {or direct us to website to use what's on your site)

The Home Trust often provides private information. | agree to consider all information as confidential.
In addition, The Home Trust is authorized and has permission to publish any images our firm supplies.

Signature Date

Accounting: 1199 5. Federal Highway, #128, Boca Raton, Florida 33432 USA / www thehometrust com
401 South County Road, #2754, Palm Beach, Florida 33480 USA / 561876.8077 / cpr@thehometrust.com

hitps://thehometrust.com/artisan-group-app/
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Select a country:

ALABAMA

ARIZONA

CALIFORNIA LOS ANGELES

CALIFORNIA ORANGE COUNTY

CALIFORNIA SACRAMENTO

CALIFORNIA SAN DIEGO

CALIFORNIA SAN FRANCISCO BAY

CALIFORNIA SIERRA NEVADA MOUNTAINS

COLORADO

COMNNECTICUT

DISTRICT OF COLUMBIA

FLORIDA MIAMI / FORT LAUDERDALE

United States

FLORIDA NAPLES / SW FL

FLORIDA PALM BEACHES

Antiques

Appliances

Artists

Bedding

Cabinetry

Closets

Corporate offices

Countertops

Decorative Plumbing

Doors

Drapery Hardware

Estate Management

Fabrics

CATEGORIES DIRECTORY INTERIORS INDEX

MASSACHUSETTS

MICHIGAN

MINNESOTA

MISSOURI

MONTANA

NEVADA

NEW HAMPSHIRE

NEW JERSEY

NEW YORK CITY

NEW YORK HAMPTONS

NEW YORK LONG ISLAND

NORTH CARCLINA

LEADERS IN LUXURY + DESIGN PRODUCT LINES

OHIO

OREGON

PENMNSYLVANIA PHILADELPHIA

PENNSYLVANIA PITTSBURGH

SOUTH CAROLINA

TENNESSEE

TEXAS AUSTIN

TEXAS DALLAS

TEXAS HOUSTON

VERMONT

VIRGINIA

WASHINGTON

ABOUT US

THE HOME TRUST
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Primer for a successful relationship

1. Submit application
2. Portfolio Page
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THL HOME TRUST

HOME  CATEGORIES  DIRECTORY  INTERIORS INDEX  LEADERS IN LUXURY + DESIGN  PRODUCT LINES  ABOUT US

‘Artisan Group.

Portfolio page

Artisan Group is the elite, North American network of independent Wwww.artisan-counters.com/
countertop professionals. Every member has been

individually accredited by the MIA through rigorous testing on quality,
safety and service. This extensive network of members allows the
organization to offer the highest quality granite, marble, soapstone and
wood surfaces imported from the best sources around the globe.

Utilizing the most technically advanced, automated shops in the
industry, highly skilled craftsmen ensure that each and every
installation meets your exacting standards. Every countertop is
custom-made according to your exact specifications.

Premier Countertop Fabricators




Portfolio page

Artisan Group lead
image of your choice

Testimony about your
company

Your address, phone
number and logo

Artisan Group images
already set in place

HOME  CATEGORIES  DIRECTORY

Artisan Group is the elite, North American network of independent
countertop professionals. Every member has been

individually accredited by the MIA through rigorous testing on quality,
safety and service. This extensive network of members allows the
organization to offer the highest quality granite, marble, soapstone and
wood surfaces imported from the best sources around the globe.

Utilizing the most technically advanced, automate
industry, highly skilled craftsmen

every
installation meets

rds. Every countertop is
to your exact specifications.

INTERIORS INDEX  LEADERS IN LUXURY + DESIGN

www.artisan-counters.com/

Premier Countertop Fabricators

PRODUCT LINES

ABOUT US




Essentials for a successful relationship

1. Submit application
2. Portfolio Page
3. Leadersin Luxury + Design
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Leaders in
Luxury + Design

THE HOME TRUST'

ers of Refined Tste

HOME  CATEGORIES  DIRECTORY  INTERIORS INDEX

Gil Walsh
President, Gil Walsh Interiors www.gilwalsh.com
The Home Trust International (HTI): What first compelled you to enter interior design?

Gil Walsh (GW): | decided as young child | wanted te understand the interiors world of homes. | came from an artistic family. My Mother
was an artist, my father, his father and uncles were all doctors who were musicians at night. Being surrounded by these talented family
members allowed me teo look inward to our homes and the comfort of the homes and the 'Stuff in our homes. My desire was te learn if this
stuff was junk or the real thing. Through my education and experience | learned the stuff was the real thing ...good stuff

HTI: Who or what has been the strongest influence on your career and why?

My family for one. The experiences of travel, visiting museums, art galleries, concert halls with the glorious architecture, the theater where |
experienced the design of stage sets and saw the beautiful costumes with the tailoring, the fabrics and the trim of the costumes and how thy
added the layer to the theater experience. This is where | learned layering and coloring.

HTI: If you could have told your 20-year-old self-one thing, what would it have been?

GW: | was fortunate. | knew when | was 10 what | wanted to do, and | wasted no time learning about all facets of design. | have no regret
about looking back and saying if | was 20 what would | do? I am doing what | always wanted to do

HTI: Please tell us about your family and your personal life.

GW: My family were all steeped in the arts of both visual and performing. | was surrounded by this from a young age. My sister, brother and
| were raised in a small town outside of Pittsburgh Pa. Our parents, to keep us busy and informed, drove us to Pittsburgh weekly to
experience the culture of the visual and performing arts. They also placed us in sewing classes to learn the art of tailoring. We were sent to
bearding schools at a young age to further our academic and sacial education. We played golf, tennis and rade horses as well as field sports
in school. We grew from there and went on to college with travels abroad where we learned a lot about the culture of other countries which
enhanced our knowledge of the world and the arts. This prepared my sister and me to enter our respective professions.

HTI: What is the best advice you have received and who was it from?

GW: My parents. The advice is work in a service field that will become your hobby. Interior Design is my passion and my hobby. | learned to
make this a profession with a service to assist future clients make their homes and businesses unique to them

HTI: Is there a common thread that runs through all great products? This need not be specific to your category.
GW: Yes, there is. All good products perform a service, give satisfaction, value. and have quality
HTI: Do you prefer the country or the city?

GW: Having had my roots growing up in a rural area | prefer the country. | enjoy the out of doors, the freedom to have space, the tranquility
of the country environment and the wild life.

HTI: What recent project or transaction are you most proud of?

GW: Fallingwater. | was asked by the late Edgar Kaufmann to work with him on restaring the interiors of his Fallingwater home which at that
time had become what he referred to as living museum to the same feeling this house had when his Mother was alive

HTI: In what ways has your company or your industry changed over the years?

GW: To name a few, my company is changing to adapt to the new client needs. We market to our brand, pay more attention to service,
provide creativity that is unigque and cannot be bought from retail sites.

HTI: The one thing I've had forever is:

GW: | would say the one thing | have had for ever is my love of color. | work with color and color can be white or black or red or purple
orange and green. This is what | have and will have forever. Material items | have many but this not what | will have forever.

HTI: What do you miss the most?

GW: The luxury of time and the epportunity to attend classes at a college institution or to read books related to art and travel, walk in the
out of doors to observe nature with its color. My happiest days are days that | learn something.

HTI: What makes a room sing?

GW: Each of the rooms | design must have good scale, be classic in design whether it be contemporary. traditional, transitional. Color and
layer of color and textures along with styles, shapes of upholstery are key along with the mix of patterning and textures. The lighting of the
space for day and night brings our rooms alive. Lastly the layering of art punctuates the room.

HTI: What place most inspires you?

GW: For me there are two places, Monticello with its sense of scale, proportion and classic detail and the other is Fallingwater with its
organic feeling.

LEADERS IN LUXURY + DESIGN ~ PRODUCT LINES ~ ABOUT US.
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Prefer to read online? Please dick here
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Dea?.caw Discoverien

Design Discoveries is created for design professionals who serve
sophisticated and affluent clients. You'll receive ideas, new product
information and insights from the finest decorative resources & peers.

Each member of The Trust is the finest in their category.

THE HOME TRUST"

Arbiters of Refined Taste

Monthly newsletter to October 2018
>13,000 Interior Designers, TERei RIS
builders and influencers Ul

. Renovation Angel

. Carlisle Wide Flank Floors
. Sara Jaffe Designs

. Jemry Pair

. Clear Mirror

. John R. Wood Properiies
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Local and global print

LOCAL ADS IN LOl_ﬁL’_ﬁDG IN

__Il_lﬁls'ggtselj N& YORHER

Local advertising in prestigious media at affordable rates.

NOW IT'S EASY TO PLACE LOCAL ADVERTISING
IN THE MOST SOUGHT AFTER MAGAZINES WITH JUST A FEW CLICKS!

i”"

YOUR AD
. HERE

760 o $1,650 o $2,480 w2

MAGAZINE MAGAZINE MAGAZINE MAGAZINE

o $3

AS LOW AS $1,450

AS LOW AS $2,500

2 TRUST
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Collaborative print

|

- California
Wine Escape
Take the Kids
to Tokyo

THE HOME TRUST
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Local and global print

MAGAZLINE

GREG GORMAN REALTOR® CARLISLE WIDE PLANK FLOORS BRUCE MILLER REALTOR®
Team Paradise, John R. Wood Propertics, Naples, Florida  Hardwood Fleors for Sophisticated Interiors and Designers Jaln R. Wood Propertics, Naples, Fiorida
239.784.2841 B877.734.0178 239.206.0868

California
Wine Escape

ELLIOTT DESIGN & INTERIORS ROSE MARY EVERETT + JESSICA BIBBEE ALYSIA SHIVERS, P.A. REALTOR® 4
Sophisticated & Comfortable Interior Design, serving Naples Finest Real Estate, John R. Waod Properties, Around Town with Alysia, John R. Wood Properties, I :.].k': th‘: Kldﬂ

e

North America 239.825.1487 Naples, Florida 239.272.6810 Naples, Florida 239.449.28489

to Tokyo
THE HOME TRUST" —
designers, artisans & trusted advisors |

Designers, crafisnien & professionals curated from the finest collection of tastemakers in the world. |
Realize your dreams by visiting TheHomeTrust.com/OceanHome

NATALIE KIRSTEIN REALTOR® EMILY K BUA + TADE BUA-BELL REALTOR® HENDRIKUS LANDSCAPE & DESIGN
Natalie Kirstein Tearn, John R, Wood Properties, Buug Bell Group, John R, Wood Properties, Naples, Florida  Father of NeoFractal™ Landseaping, Serves Norih America
Marco Island, Floride 239.784.0491 239.595.0097 206.322.9977

R
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Effective and creative
collaborative marketing

PUSHING THE BOUNDARIES
BE EXTRAORDINARY




Every Bentley deserves a good home.

THE HOME TRUST™

d the resources and e: 0 r hom tonal as your motor car at

sailfish Point  ‘Real S35 Christofle

PR haL s

STEINWAY
& SONS

BE

BENTLEY

EXTRAORDINARY




Digital

Hyper-focused and affordable digital marketing



Digital

Hyper-focused and affordable digital marketing

Target wherever best prospects may be

Industry, philanthropic or sporting events

Homes listed for sale

Those whose online search includes competitors, industry
terms, efc.

« Those who have visited your website
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CLASSIFIEDS HOMES PUBLIC NOTICES ADVERTISE &70° = Q

SUBSCRIBE
NEWS SHINY SHOTS  TRUMP  REAL ESTATE  SOCIETY  LIFESTYLES  ARTS MORE EPAPER as low a5 50.00 1_ LOG N

B o : The Kitechen
CLICK b
ol Strang

On the Market: Ex-Calvin Klein CEO
and wife renovate Palm Beach home

REAL-ESTATE

By Christine Davis - Special to the Daily News




Private dashboard included

Updated daily

Manage effectiveness of each ad

Manage locations targeted

Watch where traffic goes/ads are delivered

Provides all metrics and analytics including CTR and
conversion fencing (who walks into your showroom or studio
as a direct result of your marketing).



MNeow 01,2018 - Mow 30,2018 v | 7 DAYE | 30DAYE | THIS MOMTH | LAST MONTH

Dashboard / Display

Private
& DataSources 106 F652K 0.14%
1 555 855 i 27%
- ER CLICKS  IMPRESSIONS  CTR
al o &

B Reporting >

SR 14013

Chart  Client

Totals

Private ‘Geofence 10 locations starts 1034.18

Targets where best prospects may be

Impressions

76,515

11424

15174

3839

-]

14,290

36

7216

70

=)

4887

4936

5

13,036

Clicks

106

21

28

20

CTR

0.14%

0.18%

0:18%

D.08%

0.00%

0.13%

0.00%

0.13%

0.00%

0,005

0.10%

0.10%

0.00%

011%

Campaign Spend

$612.12

89187

$121.39

$30.71

5053

£119.12

5045

86333

50.56

50.69

539.10

539.49

50.60

£104.29

Weighted Actions

40.00

12.00

5.00

4.00

.00

0.00

Geo Fence Weighted Actions

40.00

12.00

5.00

4.00

5.00

0.0o

Ad

Keyword

Viewr
Keywords
WViewr
Keywords
Viewr
Keywords
WViewr
Keywords
Viewr
Keywords
View
Keywords
Viewr
Keywords
View
Keywords
Viewr
Keywords
Wiew
Keywords
Viewr
Keywords
Wiew
Keywords
Viewr
Keywords

Show | =i

Domain

Wiewr
Domains
Wiew
Domains
Wiewr
Domains
Wiew
Domains
Viewr
Domains
Wiew
Domains
Viewr
Domains
Wiew
Domains
Viewr
Domains
Wiewr
Domains
Wiewr
Domains
Wiewr
Domains

Wiewr
Domains

Geo Fencing

View Geo
Fencing
View Geo
Fencing
View Geo
Fencing
View Geo
Fencing
View Geo
Fencing
View Geo
Fencing
View Geo
Fencing
View Geo
Fencing

Visw Geo
Fencing

View Gao
Fencing

View Geo
Fencing

Wiew

Locations
Wiew
Locations:
View
Locations
Wiew
Locations:

View
Locations

Locations.

Wisw

Locations




Research
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REPORTS OF INTEREST FOR MARKETERS TARGETING

A ook at Wealth CB Global Luxury Sept 25 2018

Wealth-X

Vorld Ultra Wealth Report Sept 2018 PDF

2018-DEMA-Convention-Sponsorship-Brochure

Unity Marketing Interior Designers Social Media Report - Down the RBabbit Hole

Capgemini World Wealth Report 2018

Deloitte Global-powers-luxury-goods-2018

Wealth X Passions of HNWIs 2018

as

Hurun Report - Immigraticn and the Chinese HNWIs 2018

Wealth-X Pillars-of-Effective -UANW-Prospecting-1 (1)

Wealth-X Bllllonalre Census 2018

Sports showed an eclectic mix of universally popular activities but also some culture or reglon-specific.
Aside from the global common denominator of footballsoccer, the top ranking golf, skiing, and tennis
make up the trinity of traditional ‘rich’ sports. Thereafter, traditionally American sports feature, largely
due to the greater UHNW population overall and coverage in this region (see Considerations section).

SPORTS (SPORT)

% of
UHMW
who lile
Rank Hobby Name sports
1 Golf HEE%
2 Football/Soccer E3%
z Skiing 141
4 Teninis Nék
& Basketball %
B American Football 12.4%
? Baseball 78%
8 Cyeling E5%

g Automobile Racing | 5%

[+ Swimming 48%
n Horse Racing A T%
1z Cricket Ik

12 Haockey 2T%
i4 Rugby 2E%
5 ater Sports 25%
[} Athletics 25%
7 Diving 23%
] Pola 20%
19 ke Hockey 1.9%
20 Martial Arts 1.8%
21 Surfing 1L8%
22 Sguash 1.5%
23 Boxing La%
24 Motorbiking ;-

28 Table Tennis Lo
26 etrestling 9%
7 Valleyball 0.8%
28 Badminton OE%
29 Lacrosse 7%

o Running 0.5%




Our external and collective mission to serve high net worth families and their
influencers by presenting the world’s finest products and services for their homes.

Our internal mission is to provide innovative marketing programs, strategies and
tactics to help our members increase revenue.

We welcome you to The Home Trust International.

THE HOME TRUST
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