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Understanding th
social media sphe
in2024

While plenty of social media upstarts have come and
gone during social media’s maturation, the main players
remain relatively consistent. Does each social platform’s
membership remain the same as well?

This report leverages survey data from YouGov Profiles
to reveal the latest audience makeup for the top social

networks, with deep dives into generational and gender
differences.

In addition, this report leverages YouGov Brandindex to
discover the top 10 brands among users of each social R
network, based on difference to purchase consideration s
in comparison to the general population.
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Methodology

The insights in this report combine syndicated data
from YouGov Profiles and YouGov BrandIndex.

YouGov Profiles is an ever-growing source of living
consumer data, with 2 million+ data variables from
YouGov's 27+ million global panel members.

YouGov Profiles is a 52-week dataset, with data
collected continuously and updated weekly. Unless
otherwise specified, insights in this analysis reflect
a 52-week moving average, and as such should be
interpreted directionally.

Throughout this report, we look at weekly
users of the top 5 most-used social networks:
« Weekly Facebook users (n=61,692)

« Weekly Instagram users (n=37,386)

« Weekly X users (n=23,647)

« Weekly Snapchat users (n=16,296)

« Weekly TikTok users (n=10,433)

*The reported sample size (n) is primarily based on basic age
and gender variables. However, it may vary when considering
other variables within the dataset.

YouGov BrandIndex is our always-on brand
tracker, which tracks brands across 16 vital
brand health metrics.

In this report, we have highlighted the
brands that are winning over each social
network’s users based on consideration
scores.

Consideration scores are rounded to the
nearest decimal point. Brands must have
scores available for at least 183 days to

qualify for the ranking between April 1, 2023,

to March 31, 2024. When a brand is tracked
in multiple sectors, only the first entry is
shown.

Get in touch

Explore more data
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Social profiles:
How weekly users
of each social
network differ
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Weekly TikTok and Snapchat users skew younger,
Facebook users are more likely to be older

Generation breakdown per social network

Weekly Facebook Users

Weekly Instagram Users

Weekly X Users

Weekly Snapchat users

Weekly TikTok Users

mGen Z (1997 and later) mMillennial (1981-1996) mGen X (1965-1980) = Baby Boomer (1946-1964) = Silent Generation (1928-1945)

YouGov Profiles+ US, April 2024 (n>10,400)
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Weekly X users are significantly more likely to
be male compared to other social networks

TikTok, Snapchat, Instagram, and Facebook users are more likely to be female.

Gender breakdown per network

Weekly Facebook users

|
(3
()
o
o

5% 55%

Weekly Instagram users

Weekly X users

Weekly Snapchat users

Weekly TikTok users

mMale mFemale

YouGov Profiles+ US, April 2024 (n>10,400) Get in touch Explore more data
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75% of Facebook users use the platform to
keep in contact with friends

57% of X users use the platform to keep up-to-date with the news, while 49% of TikTok users use the platform to watch fun content.

Reasons why weekly users use each platform

75%

55%
49% g0 36% 47% 45%
32% 33% 7" 34% 32%
III 26% I I I 29% Izs% 2% 29% H59% 26% 28% 26%
1 10 11 Kl 1l

Facebook Instagram X Snapchat TikTok

mTo keep in contact with friends ~ mKeep up-to-date with thenews  mLooking at or watching fun/entertaining content  mShare my own opinions  mKeep up-to-date with brands | like

YouGov Profiles+ US, April 2024 (n> 9,900)
Question: Which reasons best describe what you use a social network for? Please select all that apply.



8 US social media report 2024 YouGov

Exploring GenZ
attitudesto
social media

Get in touch
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Gen Z spending more time on
social media and says that it
changes their lives for the better

(3K

627% 54% - |

of Gen Z agree: of Gen Z agree:
“| spend more time “Social media
on social media now changes my life for e
than | did a year the better”

ago” compared to compared to 37% of

44% of gen pop. gen pop.

YouGov Profiles+ US, April 2024 (n> 5,200)
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However, 67% of Gen Z worries about how long
they spend on social media

\
"l sometimes worry about how long | spend on 43% of Gen X and 32% of Baby
: Sall
social media Boomers agree the same.
67% T
61% - Y
49% -
43% i
Gen pop Gen Z Millennial Gen X Baby Boomer Silent Generation
(1997-2006) (1981-1996) (1965-1980) (1946-1964) (Pre-1945)

e 4

YouGov Profiles+ US, April 2024 (n> 5,100)

Get in touch Explore more data
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Gen Z more likely to say they “stalk” on social media,
and prefer social interactions to IRL

“l have been known to ‘stalk’ someone
on social media”

44%
38%

4%
2%
] -

GenZ Millennial Gen X Baby Boomer Silent Generation
(1997-2006) (1981-1996)  (1965-1980) (1946-1964) (Pre-1945)

YouGov Profiles+ US, April 2024 (n> 5,100)

“] often prefer to interact with people
on social media thanin person”

O,
54% 52%

GenZ Millennial Gen X Baby Boomer Silent Generation
(1997-2006) (1981-1996)  (1965-1980) (1946-1964) (Pre-1945)
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More than half (52%) of Gen Z enjoys
games on social media

\
"l enjoy playing games on social media" 31% of Gen X and 23% of Baby
Boomers agree the same.
52%
46%
Gen pop Gen Z Millennial Gen X Baby Boomer Silent Generation
(1997-2006) (1981-1996) (1965-1980) (1946-1964) (Pre-1945)
W,

YouGov Profiles+ US, April 2024 (n> 5,900) Get in touch Explore erE G E
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Social networks outrank tejevisipn as asource for
news among Gen Z (and Millennials)

Sources of news by generation

83%

74%
I e 559%

Television Social networks

®'Gen Z (1997-2006) = Millennial (1981-1996)  =(Gen X (1965-1980)  =EBaby Boomer (1946-1964)  =SSilent Generation (Pre-1945) Gen pop

YouGov Profiles+ US, April 2024 (n> 8,500)
Question: Which, if any, of the following sources do you use to access news?
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Gen Z are 8x more likely than Baby Boomers
to trust products from celebrities and influencers

"l trust products recommended by celebrities or 27% of Americans trust products recommended
influencers" by celebrities and influencers

48%
44%
27% "«‘/
("
19% \
6% -
H =

Gen pop Gen Z Millennial Gen X Baby Boomer Silent Generation iy
(1997-2006) (1981-1996)  (1965-1980) (1946-1964) (Pre-1945) Gf

YouGov Profiles+ US, April 2024 (n> 4,200)

Get in touch Explore more data
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Brand rankings
among

weekly social
network users
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Brand rankings methodology

Looking at hundreds of thousands of YouGov panel surveys, we
compared brand purchase consideration of weekly social media users
for Facebook, Instagram, X, Snapchat, and TikTok in the US versus the
general population.

The brands in this section are ranked by the difference in consideration
between the two groups. For instance, 37.8% of weekly Instagram users
would consider buying from Starbucks, while 27.3% of the general
population feel the same. This 10.6 percentage-point difference places
Starbucks higher in our ranking than Target, despite the latter having an
overall higher consideration among weekly Instagram users (49.8%).
Consideration scores are rounded to the nearest decimal point, and
differences are determined from those rounded scores.

This data in this analysis comes from connecting YouGov BrandIndex and
YouGov Profiles. Brands must have been tracked for 183 days to qualify
for the ranking, which measures consideration sentiment between
respective social network users and gen pop.

Explore more data » Getintouch >
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Facebook Instagram Snapchat TikTok

Which brandsdo
weekly Facebook users prefer?

Rank Brand name Weekly Facebook users Gen pop Difference

Campbell's 46.9% 43.4%

Nabisco 38.9% 35.6%

N

Amazon Music 26.1% 22.9%

W

Skechers 6.6% 3.5%

|

Kraft 48.8% 45.7%

(4]

Ore-lda 5.2% 2.5%

StarKist 33.8% 31.2%

~

Applebee's 29.0% 26.5%

-]

Amazon Prime 64.0% 61.5%

Walmart Plus 20.9% 18.7%

YouGov BrandIndex US, April 1, 2023, to March 31, 2024. .
Get in touch

Weekly Facebook Users (n> 9,400). Excludes social networks, TV broadcasters and messaging app services.


https://business.yougov.com/?marketo=contact&utm_medium=pdf_link&utm_source=whitepaper&utm_campaign=WP-2024-06-US-Social-Media-Report

18

US social media report 2024 YouGov

YouGov BrandIndex US, April 1, 2023, to March 31, 2024.

Facebook Instagram Snapchat TikTok

Which brandsdo
weekly Instagram users prefer?

Brand name Weekly Instagram users Gen pop Difference

Spotify 42.3% 28.0%

Starbucks 37.8% 27.3% 10.5

2
3

Target 49.8% 39.7%

Apple Music 26.9% 17.5%

iPhone 45.4% 36.1%

o o b

Apple Watch 36.4% 7.2%

DoorDash 26.8% 18.0%

~

Uber Eats 22.8% 14.3%

-]

Nike 42.4% 33.9%

IKEA 36.7% 28.3%

Get in touch

Weekly Instagram Users (n> 4,600). Excludes social networks, TV broadcasters and messaging app services.
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Facebook Instagram Snapchat TikTok

Brand name Weekly X users Difference
Spotify
Apple Music
Uber Eats 24.5% 14.3%
5 IKEA 36.9% 28.3% 8.6
Amazon Music
Apple TV+
Uber
DoorDash

Adidas

YouGov Brandindex US, April 1, 2023, to March 31, 2024. x
Get in touch

Weekly X Users (n> 3,100). Excludes social networks, TV broadcasters and messaging app services.
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Facebook Instagram Snapchat TikTok

Brand name Weekly Snapchat users Gen pop Difference
Spotify 50.1% 28.0%
Nike 53.6% 33.9%

Apple Watch 43.8% 27.2%

2
3

Adidas 45.0% 29.0% 16.0

g | b

Starbucks 42.9% 27.3%

DoorDash 2.6% 18.0%

FIFA 24.7% 10.6%

~

Apple Music 31.4% 17.5%

-]

Uber Eats 27.9% 4.3%

Red Bull 23.2% 9.7%

YouGov BrandIndex US, April 1, 2023, to March 31, 2024. .
Get in touch

Weekly Snapchat Users (n>1,500). Excludes social networks, TV broadcasters and messaging app services.
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Facebook Instagram Snapchat TikTok

Which brandsdo
weekly TikTok users prefer?

Brand name Weekly TikTok users Gen pop Difference

Nike 51.9% 33.9% 18.0
Starbucks

McDonald's

2
3
4 Spotify 13.4
5 13.1

Apple Watch 40.3% 27.2%

121

Call of Duty

YouGov BrandIndex US, April 1, 2023, to March 31, 2024. .
Get in touch

Weekly TikTok Users (n> 800). Excludes social networks, TV broadcasters and messaging app services. Alcohol brands apply to those aged 21+.
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Build a . : :
completepicture ~
of YOUFr brand :::

Gain a deep understanding of your brand health and

SCORE
!

performance against top competitors in your industry .
with YouGov's brand and campaign tracking solutions. \ - l‘ !",- B
é 01/04/2023 04/04/2023 07/04/2023 10/04/2023 13/04/2023 16/04/2023 19/04/2023

Track key metrics, measure campaign effectiveness, and
access real-time insights into what people think, feel, and
say about your brand.

PERIOD

Your brand Competitor 1 Your brand among Gen Z

2

Metrics v

Advertising
awareness

Explore brand tracking
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